PRESS RELEASE
TOMRA Food has unveiled a new brand strategy that highlights the value it creates for
customers and food production worldwide, spotlights the ambition it shares with customers,
and creates cohesion with past business mergers and acquisitions.
These changes were announced today at a press conference at the Fruit Logistica trade
show in Berlin, Germany, by Tove Andersen, President and Chief Executive Officer of
TOMRA, and Michel Picandet, Executive Vice President and Head of TOMRA Food.
Affirming TOMRA Food's commitment to work even closer with growers, packers and food
processors to optimize food production, bit by bit, the TOMRA Food brand name will now be
accompanied for the first time by a tagline: 'Every Resource Counts'.
To align TOMRA Food's operations, which have grown over the years with mergers and
acquisitions, two businesses acquired by TOMRA in 2018, Compac and BBC Technologies,
now adopt the TOMRA Food brand name. These will form a newly-created business area,
TOMRA Fresh Food, while TOMRA Food's other operations become part of the TOMRA
Processed Food business area.
Mrs. Andersen commented: "The way we tell our brand story isn't only about
communicating TOMRA Food's current position and future ambitions. It is also part of
TOMRA's broader strategy to make a positive difference to the world we live in. We can
achieve this by working closely with customers and establishing a common way of doing
things to leverage strengths across the Group. The revised branding is also part of a
strategy to attract new talent to the TOMRA group and TOMRA Food, to significantly
increase our workforce by 2026."
Mr. Picandet commented: "We are now presenting our brand in a way which recognizes how
our lines of business and our customers are stronger together. Between us, we have the
expertise to transform the food industry and lead the resource revolution, contributing to
the sustainability agenda and helping to drive change for a better world. Keeping this
perspective for the long term helps people better understand the actions needed in the short
term.
"Our revised brand story also reflects how, by reformulating strategy in the last couple of
years, TOMRA Food has set out on a more clearly defined path. This strategy is based on
three pillars: on growth, to grow the business faster and better; on excellence, to be best-inclass in everything we do; and on talent, to take care of our people and support their
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development. Updating our brand story will also help attract new talent to TOMRA, which is
important, because everything we achieve for our business and for our customers is driven
by people. In fact, our people are our resource revolutionaries!"
Making Every Resource Count
TOMRA Food's current brand position is as 'an innovative provider of best-in-class postharvest solutions, intelligence, and long-term partnerships for sustainable, safe, high-quality
food production'. The company strengthens its leadership position not only by designing and
manufacturing the most effective sorting and grading solutions, but also by transforming
advanced technology and complex information into valuable intelligence.
These capabilities matter more now than ever before because the planet's growing
population has an increasing need for safe, high-quality, and sustainable food. Sharing
collective roots of knowledge in the food industry with farmers and entrepreneurs, TOMRA
Food truly understands that every resource counts. And by building on its heritage with
farmers and decades of entrepreneurship throughout the food industry - and by working
together with growers, packers and food processors - TOMRA holds the key to optimize food
production, co-creating sustainable value today and for future generations.
Mr. Picandet said: "TOMRA has already expanded its collaborative approach from
customers to partners and other industry experts to help the food supply chain in solving
the challenges caused by loss of nature, the impact of climate, and mounting inequalities.
Focusing on customer needs and using the most advanced digital solutions, we can greatly
reduce food loss.
"By combining TOMRA's deep knowledge of food categories and product-valued features, as
well as digital analysis, there is a clear path forward for TOMRA Food as the undisputed
global leader in providing superior intelligent sorting solutions and insights for our
customers through trusted, long-term partnerships. This is good for our customers, helping
to protect and empower their businesses, and good for reducing global food loss, which the
world urgently needs."
About TOMRA Food
TOMRA Food designs and manufactures sensor-based sorting machines and integrated postharvest solutions for the food industry. We innovate the world’s most advanced analytical
technology and apply it to grading, sorting, and peeling.
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Over 12,800 units are installed at food growers, packers, and processors worldwide for
confectionery, fruit, dried fruit, grains and seeds, potato products, proteins, nuts, and
vegetables.
The company’s mission is to enable its customers to improve returns, gain operational
efficiencies, and ensure a safe food supply via innovative, useable technologies. To achieve
this, TOMRA Food operates centers of excellence, regional offices, and manufacturing
locations within the United States, Europe, South America, Asia, Africa and Australasia.
TOMRA Food is a member of the TOMRA Group that was founded on an innovation in 1972
that began with the design, manufacturing and sale of reverse vending machines (RVMs) for
automated collection of used beverage containers. Today TOMRA provides technology-led
solutions that enable the circular economy with advanced collection and sorting systems
that optimize resource recovery and minimize waste in the food, recycling and, mining
industries and is committed to building a more sustainable future.
TOMRA has ~100,000 installations in over 80 markets worldwide and had total revenues of
~10.9 billion NOK in 2021. The Group employs ~4,600 globally and is publicly listed on the
Oslo Stock Exchange (OSE: TOM). For further information about TOMRA, please see
www.tomra.com
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